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	GENERAL INFORMATION

	Study program in which the course unit is offered
	Bachelor of Arts in Primary Teacher Education

	Course unit title
	Marketing in Education

	Course unit code
	

	Type of course unit
 
	Optional

	Level of course unit

	Bachelor

	Semester when the course unit is offered
	8th

	Year of study (if applicable)
	4th

	Number of ECTS allocated
	

	Name of lecturer/lecturers
	prof. Nataša Branković, PhD.

 Vesna Rodić Lukić, PhD.

	Mode of course unit delivery

	Face-to-face

	Course unit pre-requisites (if any)
	--

	PURPOSE AND OVERVIEW (max 5-10 sentences)

	Introducing students to the basic concepts of marketing and possibilities of application of marketing in educational institutions.

	LEARNING OUTCOMES (knowledge and skills)

	After successful completion of the course the student is expected to know the basics of marketing and potential applications of marketing in educational institutions. Based on the acquired knowledge, students should be able to independently design and implement of various marketing activities in educational institutions.

	

	SYLLABUS (outline and summary of topics)

	Competition in education. Planning in the function of marketing (SWOT, PEST analysis, BCG matrix). Defining the basic concepts of marketing. Specifics of marketing application in educational institutions. Specifics of educational services. Stakeholders of educational institutions. The study of the educational market (SERVQUAL and MARKOR research). Segmenting the educational market. Image and brand of educational institutions. Marketing mix concept of educational institutions (7P). Offer of educational institutions. Price of educational institutions. Place and distribution channels of educational institutions. Promotion of educational institutions. The human component of educational institutions. Physical evidence and service processes of educational institutions. Offline and online marketing communication of educational institutions. New marketing concepts applicable to educational institutions (Relationship Marketing, Database Marketing, Customer Relationship Management).

	LEARNING AND TEACHING (planned learning activities and teaching methods) 

	Team work and individual work in various activities related to application of marketing in educational institutions. Conducting analysis in the function of planning. Case study analysis. Designing and conducting research of educational market. Designing and creating marketing strategies of educational institutions. Designing marketing communications instruments of educational institutions.
Teaching methods: cooperative learning in small group of students, workshops.

	REQUIRED READING

	1. Johanna M. Lockhart (2010). How to Market Your Schools, New York: iUniverse,Inc.

2. Kotler, P., & Fox, K. (1995). Strategic Marketing for Educational Institutions. Englewood Cliffs, New Yersey: Prentice Hall Inc.
3. Andreasen, A. R., & Kotler, P. (2008). Strategic Marketing for Nonprofit Organizations (7th ed.). New Yersey: Pearson Education.
4. Margaret Preedy, Ron Glatter, Christine Wise (2003). Strategic Leadership and Educational Improvement, The Open University,Paul Chapman Publishing, SAGE Publications Company.

	ASSESSMENT METHODS AND CRITERIA

	Activities during lecture (5 points); seminary paper(15 points); progress test (20 points); test paper (25 points);oral exam (25 points)

	LANGUAGE OF INSTRUCTION

	English


�








� Compulsory, optional


� First, second or third cycle (Bachelor, Master's, Doctoral)


� Face-to-face, distance learning, etc.





